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Say “Hello” to your new 
neighbors in their shiny new 
offices at 2200 Post Oak 
Boulevard. On June 13, 
BBVA Compass formally cut 
the ribbon on BBVA Com-
pass Plaza with a well at-
tended grand opening that 
featured performances by 
Houston Symphony Orches-
tra quartets and a dazzling 
light show displayed from 
the roof of the twenty two 
story tower.  
 
As the first high rise con-
structed in the Galleria area 
in the past thirty years, 
BBVA Compass and devel-
opers, The Redstone Com-
panies and Stream Realty 
Partners, really wanted to 
bring the “WOW” factor to 
the new building. And that 
they did! In addition to its 
clean, open appearance, the 
building received a LEED 
Gold certification as an envi-
ronmentally friendly facility 
that includes organic paints 
and carpets made from re-
cycled materials. Other 
“green” processes diverted 
construction waste into recy-
cling systems rather than 

landfills and instituted water 
and energy conservation 
measures.  
 

In the new building, eight 
hundred twenty five BBVA 
Compass employees will 
occupy eight floors that incor-
porate an open workspace 
design, replacing offices and 
cubicles with contemporary 
collaborative spaces that 
encourage creativity and 
teamwork. “The open envi-
ronment embodies our core 
values of simplicity and trans-
parency,” said Manolo 
Sanchez, BBVA Compass 
CEO and president. Blue-
tooth and Wi-Fi enabled 
phones bring modern com-
munications technology into 
the bank to allow spontane-
ous meetings in a variety of 
settings throughout the offic-
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es. And to keep the productive 
juices flowing, the bank’s staff 
have access to an on site caf-
eteria and fitness center.  
 
Another example of BBVA 
Compass’ commitment to in-
novation is the in-house 
“Innovation Showroom”. Ac-
cording to Andres Cueto, 
BBVA Compass' Senior Archi-
tect, “The Innovation Show-
room serves as a lab where 
the bank tests ways to use the 
latest technologies to better 
serve its customers. It has 
video connection to other 
showrooms across BBVA's 
global footprint, providing an 
ecosystem for open innovation 
to occur. It is also a place to 
share the bank's innovation 
projects with the public.” 
 
BBVA Compass has a strong 
commitment to foster the arts 
in the Houston area. Artwork 
by established and emerging 
artists from around the world 
adorns the interior of the Pla-
za. A Volkswagen Beetle dec-
orated with more than two 
million glass beads by Mexi-
co’s Huichol indigenous tribe is 
on display in the bank. Twenty 

 Special Events 

Houston Chroni-
cle Internet Mar-
keting Breakfast 
July 11, 2013 
Houston Chronicle 
801 Texas Avenue 
7:30am-9:00am 
 
 
 
 

http://tonyshouston.com/
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The Firms Behind BBVA Compass Plaza 

ment and growth opportu-
nities. Besides BBVA 
Compass, properties in 
Houston include The Red-
stone Building, Wilson 
Road Office Building, 2020 
McKinney, The Houstoni-
an Hotel, Club & Spa and 
other sites. Stream Realty 
Partners, L.P. is a national 
real estate services, devel-
opment and investment 
firm representing a diverse 
mix of local, national, and 
international clients and 
managing a portfolio of 
more than 85 million 
square-feet of office, in-
dustrial and retail proper-
ties.  
 
For more information, visit 
www.redstonecompanies.
com and  
www.streamrealty.com.  

There’s something about 
the combination of “red 
stone” and “stream” that 
evokes a pleasant image 
of a cool brook in a coun-
try setting. But, around 
these parts, that combina-
tion means strategic real 
estate development to 
match the economic 
growth in the Houston 
area.  
 
Recently, The Redstone 
Companies and Stream 
Realty Partners, L.P. 
combined to produce and 
operate the BBVA Com-
pass Plaza, a shiny new 
commercial icon at 2200 
Post Oak Boulevard. (See 
accompanying article.) 
The Redstone Companies 
(Real Estate) is strategi-
cally focused on real es-
tate acquisitions, develop-

Manolo Sánchez, BBVA Compass CEO and president, spoke 
Wednesday at the official opening of BBVA Compass Plaza. “This 
is an innovative workplace where we value collaborative work-

space more than wood-paneled offices,” Sanchez said.. 
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RIBBON CUTTINGS 

Best selling author, Dr. An-
drew Weil, and Fox Restau-
rant Concepts bring a healthy 
restaurant concept to Hou-
ston. Not that other local res-
taurants aren’t healthy, mind 
you. But, Ed Wulfe (Chairman 
and CEO of Wulfe & Co., 
managing partner of the 
BLVD Place development) 
thinks this exciting new eatery 
will change the way you look 
at a menu. 
 

The eighth True Food Kitchen 

will be located in Phase II of 

BLVD Place, the contempo-

rary mixed-use development 

under construction on the 

corner of Post Oak Boulevard 

and San Felipe. The menu at 

this innovative inn features 

global cuisine, influenced by 

The Mediterranean, Asia, and 

California. High quality grains, 

vegetables, wild caught fish, 

certified Angus natural beef 

and free range chicken are 

used in wholesome, simple 

dishes cooked up with sea-

sonal and locally sourced 

products.  A variety of good 

for you and better tasting 

dishes are offered as vegetar-

ian, vegan, gluten free or 

dairy free.  Menu notations 

easily identify the choices.   

“Houston is a vibrant restau-

rant city with an active, 

healthy lifestyle, making it a 

perfect fit for True Food Kitch-

en,” said Sam Fox, Founder 

of Fox Restaurant Concepts.  

BLVD Place’s True Food 

Kitchen will reflect Fox Res-

taurant Concepts dedication 

to creating flavorful, fresh, 

and innovative cuisine with 

gracious service in stylish and 

comfortable settings.  In 

keeping with Dr. Weil’s 

healthy living philosophy, 

True Food Kitchen is Green 

Restaurant Certified.  Many 

materials selected for the 

restaurant are environmen-

tally friendly, including high 

efficiency kitchen equip-

ment, low voltage LED light-

ing, low VOC paint, re-

claimed wood floors, recy-

cled furnishings, Eco-

Products compostable take-

out products, and a Natural 

Water Purification Unit used 

to create still and carbonat-

ed bottled water in-house.   

 

While the local True Food 

Kitchen won’t be open for a 

while, you can survey menu 

items at other TFK locations 

by browsing to the Fox Res-

taurant Concepts’ web site 

at www.foxrc.com.  

 

True Food Kitchen to Open at BLVD Place in Houston –YUM! 

Food for Thought: Brio Tuscan Grille’s Light Salmon  

5 ounces salmon 

3 ounces asparagus 
2 ounces red peppers 

2 ounces sweet potatoes 

1 ounce roma tomato, chopped 

3 ounces spinach 

2 tablespoons feta 

Of course Brio Tuscan Grille is known for a wonderful dining experience. Here, Chef Member Michael 
Cross shares one of his favorite cool summer recipes.  Bon Appetite! 
 

Spray salmon and asparagus with olive oil spray. Season with salt and pepper. Place on grill to cook. 
Heat a non stick sauté pan, spray with olive oil spray. Add roasted red peppers and roasted sweet pota-
toes, sauté. Season with salt and pepper. Add spinach and Pesto vinaigrette, sauté to lightly wilt spin-
ach. Place in the center of a large round plate. Place cooked salmon on top of vegetable. Lean asparagus 
against salmon. Garnish asparagus with tomatoes. Sprinkle with feta and basil over entire plate. Top it 
off with a drizzle of balsamic glaze and pesto vinaigrette.  
       Submitted by:  Brio’s Executive  Chef  Michael Cross 
          

Light Salmon 

2 tablespoons basil 

2 ounces pesto vinaigrette 

1 tablespoon balsamic glaze 
 olive oil spray 

 salt & pepper 
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How long does it take to get 
from Wall Street to Fifth 
Avenue? As reported in the 
June edition of the Galleria 
Gazette, there seems to be 
plenty of traffic along that 
route. And corporate action 
is  continuing regarding sev-
eral iconic luxury retailers.  
 
The previous rumor on the 
street involved a possible 
wedding of  Neiman’s and 
Saks as both firms sought to 
rearrange their capital struc-
tures. While Saks is a public 
company, Neiman’s is 
owned by private equity 
firms, TPG and Warburg 
Pincus who may be thinking 
now is a good time to cash 
out. Obviously, such a busi-
ness combination between 

two major Galleria area ten-
ants would have a noticea-
ble impact on the retail and 
commercial real estate land-
scape. 
 
Just when you thought that 
was enough to contemplate: 
in later articles published by 
the Wall Street Journal, the 
Associated Press and else-
where, Lord & Taylor own-
er, Hudson’s Bay, has been 
spotted as a possible suitor 
for Saks. Hudson Bay’s 47 
year old chief, Richard 
Baker, has been shopping 
for an upscale store to add 
synergy to his US and Ca-
nadian holdings. Of course, 
just to confuse things, Saks 
hired Goldman Sachs 
(obviously no relation) to 

advise regarding strategic 
opportunities.  
 
For their part, Neiman Mar-
cus has charted a course 
away from a merger, filing 
for a public stock offering. 
Or so it seems. Compared 
with the $5.1 billion dollars 
paid for Neiman’s in 2005, 
the proposed $100 million 
stock sale isn’t a lot of cash. 
So maybe there’s more to 
their plan than meets the 
eye. Stay tuned.   

Finance of Fashion or Fashion of Finance 

 

BUISNESS AFTER-HOURS 

 
The property will of course 
feature all the amenities that 
are trademarks of Interfin’s 
developments:  24-hour 
manned guardhouse, conci-
erge and valet service; un-
derground parking garage; 
extensive recreational out-
door area with a swimming 
pool and manicured garden.  
Construction is expected to 
begin in early 2014 with a 
targeted completion for the 
spring of 2016.  

Belfiore 

A New Luxury High Rise Residence 

New Neighbors 

(Continued from Page 1) 
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Get used to saying, 
“Belfiore” because it may be 
one of the most talked about 
Houston residential develop-
ments in recent times. Gior-
gio Borlenghi, renowned 
developer of some of this 
area’s most prestigious high-
rise residential buildings 
(Four-Leaf Towers, Villa 
d’Este Condominium and 
Montebello) is at it again, 
taking luxury and style to 
new levels - literally and 
figuratively – with this new 
twenty six story project. 
 
Inter-Pier LLC, a joint ven-
ture led by Borlenghi, be-
tween The Interfin Compa-
nies and Pierpoint Capital 
together with The McNair 
Group and Hudson Brothers 
Real Estate Limited Partner-
ship, announces a new high-
rise condominium to be situ-
ated in the Uptown Houston 
area on approximately two 
acres of land at the south-
east corner of Post Oak 
Lane and S. Wynden Drive, 

between San Felipe and 
Woodway. Belfiore will stand 
twenty six stories tall yet 
contain only forty six resi-
dences, including two pent-
houses.  There will be two 
homes per floor, each ap-

proximately 4,650 square 
feet.  Careful attention has 
been given to every detail, 
giving every home amazing 
views from approximately 
seven hundred square feet 
of terraces. “By keeping the 
building to only forty six 
units on such a large site, 
we will truly be able to pro-
vide our residents with a 
level of privacy, exclusivity 
and service unlike any other 
property in Houston,” says 
Mr. Borlenghi.  

pieces of art from the BBVA 
Madrid collection are on 
loan, as well.  
 
Of course, BBVA Compass 
Plaza is by no means the 
first Houston area structure 
to bear the bank’s name. 
The 22,000 seat BBVA Com-
pass Stadium was complet-
ed in May 2012 and is home 
to the Houston Dynamo 
(another Galleria Chamber of 
Commerce member).  

 
BBVA Compass is a large,  
regional financial institution 
that operates 688 branches 
throughout the Sunbelt, in-
cluding many in the greater 
Houston area. Parent, BBVA, 
was founded in 1857,  has 
operations in thirty two coun-
tries and is the largest finan-
cial institution in Mexico.  
 
So, stop by the new facility 
and say hello to BBVA Com-

pass. Unlike most neighbors, 
you’ll have a better chance of 
borrowing money from them 
than a cup of sugar. 
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Volunteer Outreach for Houston Airports 

your web site.  

Any good SEO campaign must 
contain these following elements 

if it is to be successful. 
 A. Action- Popular websites 
should have action items: things 

you want your end user to do or 
ways to engage them, or make 
your visitors interact with your 

site. This can be done by includ-
ing video, info-graphics or com-
pelling information on your site 

that your user can take and pass 
on to others. Also, don’t forget 
calls to action on your site, which 

remind your users to call you or 
email you for information.  

B.  Backlinks- Google has long 
used a link as a ranking variable. 
But in 2013, the way links are  

evaluated or counted is very  

SEO is a term that has become 

en vogue in the past few years.  
On any given day you may get 
numerous emails from firms 

claiming they can ‘perform’ SEO 
on your website. By all accounts 
that should be a good thing, 

right? But what is SEO and what 
can it do for your business?  

 
SEO stands for Search Engine 
Optimization.  It’s the process of 

improving your web site’s natural 
(i.e. unpaid) visibility to web 
browsers (search engines such 

as Google, Bing, etc) when peo-
ple are looking for what it is you 
have to offer. With good search 
results your company’s listing 

will show above your competi-
tors’, resulting in more traffic to 

“We exist to connect people, 

businesses, cultures and 

economies of the world to 

Houston and this new tool 

is our gift to the traveling 

public...” said Mario C. 

Diaz, Houston Airport 

System director of aviation.  

much different. The best way to 

create links to your 
website is to provide your visitors 
with something useful which they 

might be willing to share or link to. 
You are an expert; let your users 
know that. Show what makes you 

different and how knowledgeable 
you are in your field. When others 
come to your site and share your 

information or  video though ou 
lets such as their own website, 
blog or Facebook page, that wil 

help build links and, hence, visibi 
ity. 
C.     Content-This is arguably the 

most important part of any we 
site. It is the content that you put 
on your pages or the information 

you provide to your end user. That 
content MUST be unique to you 

NEW MEMBERS 

John Barras, DDS 
Dental 
Ms. Gina Barras 
1330 Post Oak Blvd. 
Suite 1300 
Houston, TX 77056 
www.johnbarrasdds.com  

La Quinta Inn 
Hotel/Hospitality 
Mr. Tom Flow 
1625 West Loop South 
Houston, TX 77027 
www.lq.com/lq/index.jsp 
  

The ABC’s of SEO  by: Dominik Hussl 

Eddie V’s Prime Seafood 
Restaurant/Hospitality 
Ms. Lauren Huggins 
2800 Kirby Drive 
Suite A-100 
Houston, TX 77098 
www.eddiev.com  

Deer Lake Lodge 
Health & Wellness 
Ms. Carrie Harmon 
10500 Deerlake Lodge Rd. 
Montgomery, TX 77316 
www.deerlakelodge.com 
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Safeway Drivers Incorporated 
Transportation 
Mr. Jeffrey Joseph 
10777 Westheimer Rd. 
Suite 1100 
Houston, TX 77042 
www.swdrivers.com  

Technocycle 
Waste Management 
Mr. Mauricio Lovato 
6600 Long Point 
Suite 103 
Houston, Texas 77055 
www.technocycle.com  

NEW MEMBERS 

Amp Up Your Networking With LinkedIn 

Why? 

  * LinkedIn makes your 

networking “stick.” Unlike 

a business card that can get 

lost, connecting on LinkedIn 

makes the person a perma-

nent part of your own per-

sonal, searchable network 

that’s accessible from any-

where. 

 * LinkedIn is comprehen-

sive. Maybe you only spent 

a few minutes with your new 

contact, just enough time to 

find out where she works and 

what she does. By connect-

ing on LinkedIn, you have 

access to all the information 

she’s chosen to share on her 

profile, including previous 

jobs, volunteer positions 

and schools she attended — 

any of which could be an “in” 

“LinkedIn? Nah, I already 

have a job.” 

 

Yes, many people still view 

LinkedIn as the world’s larg-

est online job fair. If you’re 

one of them, you’re missing 

out on one of the 

most powerful network-

ing tools around. 

 

Let’s say you attend a Gal-

leria Chamber of Commerce 

event and return to your of-

fice with a fistful of business 

cards from some terrif-

ic contacts. What do you 

do with all those cards? If 

you’re smart, you’ll sit 

down at your computer, log 

on to LinkedIn and connect 

with each one of those con-

tacts.            

for exploring new opportuni-

ties. 

  * LinkedIn is current. Ever 

run across a business card 

from five years ago and won-

der if the person is even 

working at the same place? 

As long as your contact 

keeps his profile updated, 

you’ll have his most up-to-

date information at 

your fingertips. 

 

No question about it: LinkedIn 

is where the social Web 

does business. So if you’re 

still writing it off as a glorified 

job fair, it’s time to dust off 

your profile and start putting 

this networking powerhouse 

to work for you. 

 

By Member Rachel Parker,  Res-

onance Content Marketing 

and it must be compelling and 
catch the user’s imagination. 
determines how well you have 

executed the information and if it 
should rank on any given key-
word. Google does provide con-

tent guidelines for website owners 
to follow. Just remember, the best 
thing you can do for your site is 

add a well written informative 
piece of content that highlights 
your expertise. 

 

The ABC’s of SEO 

(Continued from Page 4) 

The Hampton Post Oak 
Hotel/Hospitality 
Ms. Cynthia Jones 
2929 Post Oak Blvd. 
Houston, TX 77056 
www.brookdaleliving.com/
   

Other things to be aware of are 

strong Title Tags on your pages 
as well as strong ad copy for each 
of your meta descriptions. Follow-

ing these few tips will help you 
rank better in you SEO efforts or 
help you to know the right ques-

tions to ask your SEO team. 
By Member: Your Next Step, Jack 

Warkenthien 
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